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INTRODUCTION

Tom McGilloway, ASLA MAHAN RYKIEL ASSOCIATES
= Baltimore, MD (Hampden)

= Landscape Architect/Urban Desigh Consultant

® Consulted with Over 50 “Main Street” Communities - most
with limited resources

= Former Desigh Chair, Hampden Village Main Street, Baltimore



INTRODUCTION

Randy Wilson COMMUNITY DESIGN SOLUTIONS
® Columbia, SC

®= Architect, Community Planner
®= Consulted with Over 300 “Main Street”
= Architect for the SC Main Street Program

® Former Architect for the Mississippi Main Street Program

Participant Introductions



PURPOSE

= |nitiate the process for facade/property consultations

= Understand opportunities for your properties - both obvious
and not so obvious

= Spark ideas for your own properties



MAIN
STREET
APPROACH

Economic
Restructuring

Promotions

Design

Organization
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Overview

Part |: Building Design
= Facade Improvements
= Window Displays

= Awnings

= Signage

Part Il: The Public Realm
= Streetscape
= Park Spaces
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EXERCISE #1: DESIGN INSTINCT

Divide into groups of 6 and review hard copies of the following
iImages. Discuss the images and identify:

1. What is successful or unsuccessful in terms of design? Why?

2. What are some “quick fixes” that can be done to improve
building?

3. What are some longer term improvements that could be
done?
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BUILDING DESIGN

Considerations

Existing and new

Respectful of history (doesn’t create false sense of history)
Considers the entire building

Respects basic building structure: base, middle, top
Respects building proportions

Considers facade articulation

Considers context

Integration of elements - awnings, signs, displays, lighting
and color
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TYPICAL HISTORIC

COMMERCIAL BUILDING

_ Signboard (Fascia) Window Lintel
Pediment

Cornice
Window
Sash
Window
Sill
Transom
Pilaster Doorway

Display Window Lower Window Panel



TYPICAL HISTORIC

COMMERCIAL BUILDING
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BUILDINGS: COMMON

MISUNDERSTANDINGS

Common Misunderstandings

1. All Buildings must be “themed” or represent a particular era
in time

2. Contemporary and historic are not compatible

3. Buildings must be returned to original condition when
improving facades

4. Nothing can be done with an ugly building



Sometimes, those really PLAIN
buildings offer the most
potential for creative facade
solutions.






Presenter
Presentation Notes
MUSIC BOX: Existing Conditions: The Music Box is a truly amazing downtown business, provide a quality of product and service normally reserved for a MUCH larger market. As pertains to the building itself, at some point in the past all of the original architectural material was covered with stucco. It would be very expensive to remove all the stucco and restore the substrate beneath. In cases such as this, sometimes an appropriate approach is to simply paint the stucco in a scheme that minimizes the glare created by painting such a large, monolithic wall with a light color. 
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Presenter
Presentation Notes
To this end, borrowing upon the color scheme provided by their new signage and Verizon franchise relationship, a burgundy wainscot anchors the building to the ground. The same burgundy is introduced at the height of the awning of the Bakery on the left and the gray awning of the Music Box. It is recommended that the gray awning be stained to match the burgundy. This also serves to tie in the burgundy vinyl bubble awnings at the corner. A dark charcoal stripe tops the burgundy wainscot and provides a unified band beneath the newly installed LED signage. Finally, a medium gray is painted at the lower façade up to the sign and at the top cornice to give the building a sense of scale in keeping with a water table or running trim that normally demarcates the location of the second floor. The key point to emphasize here is that sometimes, significant aesthetic can be achieved with VERY NOMINAL investment…in this case, a few cans of paint.
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But it is important to
understand when there is real
potential for a full historic
restoration.
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Presenter
Presentation Notes
Randy
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This view also illustrates, historically, how Howard Avenue was open to two-way traffic with parking on both sides of the street in wider areas.  There is the potential to re-incorporate some of these characteristics into the Howard Avenue streetscape, as described in later slides.
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Image Credit: Community Design Solutions






Image Credit: Comm




Image Credit: Community Design Solutions
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EFFECTIVE, EASY IMPROVEMENTS

Work with what you’ve got
= Paint/Color

= Blank Walls

= Windows and Window Displays

= Awnings

= Signs

= Massing



PAINT/COLOR

= Economical

= Highlight architectural detail

= Distinguish from other businesses
= Add vibrancy

= Important to follow basic guidelines when combining colors

Good Reference:
www.tigercolor.com/color-lab/color-theory/color-harmonies.htm
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BLANK WALLS

= Highlight map of district
= Mural/art
= Backdrop for umbrella tables

= Backdrop for plantings



WATERIDY

AREA

* FINCKNEY

fegmd

PRVED ROADS ——
CRAVEL R

CTmEs

llil




' A ukrmr“.".r'

| OF CHELSEA

...l..*.d..lm A _ﬂu

1

____IW | ._..M
_.m _.ﬂﬁ. .ln. :

..J_—,H. .___W ﬁ













WINDOWS AND WINDOW DISPLAYS

= Proportion

= |nvite views into the business

= Keep it simple

= Develop a theme

= Don’t try to showcase everything you sell

= Creative display of mundane objects (repetition)
= Keep it fresh

= Utilize vacant storefronts

" Have some fun
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AWNINGS

= Rich and dark colors work best
= Opportunity to provide contrast
= Can double as sighage

= Caution: reflective materials

= Caution: too much sign information
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MASSING

= Divide larger building masses into smaller units
" Remove ingenuine elements that obscure building articulation

= Distinguish multiple businesses



MASSING




MASSING
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SIGNS

= Establish business identity and brand

= Read from front (Facade Sign)

= Read from sidewalk approach (Blade Sign)
= Keep it simple

® Caution: too much information
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307 742-5533 207 SOUTH FIRST STREET



BUILDING DESIGN

Considerations

Existing and new

Respectful of history (doesn’t create false sense of history)
Considers the entire building

Respects basic building structure: base, middle, top
Respects building proportions

Considers facade articulation

Considers context

Integration of elements - awnings, signs, displays, lighting
and color
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Top

Middle

Base
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® Streets represent 20-30% of our downtowns
= “The Face of Main Street”

® Thread connecting businesses - ER

= Environment for customers - Design

= “Brand” and place for events - Promotions

= Making it happen and management - 0rg.
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Bike Rack
Without Parking Bollard
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